
This series of short, thought-provoking and sometimes controversial 
books covers key issues of current relevance to art-world professionals 
internationally working in both the private and public sectors. 

Published by Lund Humphries in association with Sotheby’s Institute of 
Art, the series is edited by Jeffrey Boloten and Juliet Hacking, Sotheby’s 
Institute of Art, London.  

• All hardback books are £19.99 / $34.99, 104 pages, 200 x 130 mm
• All titles are also available as eBooks

‘I’m a fan of this series of books that takes important 
art topics and covers them in digestible reads.’ 

     – Tabish Khan, FAD Magazine

Distribution: Ingram Publisher Services UK
Email: IPSUK.customercare@ingramcontent.com

Art in the New Hong Kong
By Enid Tsui
ISBN: 9781848226678

A fascinating insider’s 
view of Hong Kong as 
an international art hub 
at a time of transition, 
which lifts the lid on 
a diverse art scene in 
a city of contradictions

Towards the Ethical 
Art Museum 
By Gareth Harris
ISBN: 9781848226920

A pithy, up-to-date 
analysis of the ethical 
dilemmas facing 
art museums in the 
post-Covid age and 
in the wake of anti-
discrimination protests, 
offering examples of 
best practice
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Commercial Galleries
By Henry Little
ISBN: 9781848226371

‘Henry Little’s summary 
of the commercial-gallery 
landscape could serve as 
a case study at any of the 
top business schools.’ 
– Anthony Meier, gallerist 
and president of the Art 
Dealers Association of 
America

Philanthropy in the Arts
By Leslie Ramos
ISBN: 9781848226289

‘A must-read for museum 
professionals, this book 
is an engaging and 
enlightening journey 
through the nuanced world 
of arts philanthropy.’ 
– Laurent Le Bon, 
President of Centre 
Pompidou

AI and the Art Market
By Jo Lawson-Tancred
ISBN: 9781848226890

An essential introduction 
to AI for art-market 
professionals, assessing 
the impact of AI on the art 
world both as a business 
tool and as an artistic 
medium

Art in Saudi Arabia
By Rebecca Anne Proctor
with Alia Al-Senussi
ISBN: 9781848226395

‘An absorbing, concise 
and honest account of 
the contemporary cultural 
and artistic eruptions in 
Saudi Arabia that continue 
to baffle the art world.’ 
– Dr Nada Shabout, 
University of North Texas

The Art Institution of 
Tomorrow
By Fatoş Üstek
ISBN: 9781848226517

A radical manifesto for a 
new model of art institution, 
built on an extensive 
study of non-profit visual-
arts organisations and 
incorporating interviews 
with institutional leaders 
from throughout the sector

Art Auctions
By Kathryn Brown
ISBN: 9781848226388

Explores the spectacular 
transformation, 
ongoing relevance 
and multifaceted role 
of auction houses in 
today’s international
 art market

How Not to Exclude 
Artist Mothers (and other 
parents)
By Hettie Judah
ISBN: 9781848226128

‘Hettie Judah’s book is 
a manifesto for change 
at every level, from art 
schools to studios to 
institutions and beyond.’ 
– Rhiannon Lucy Cosslett, 
The Guardian

Censored Art Today
By Gareth Harris
ISBN: 9781848225411

‘Harris’ superbly-
researched book poses 
critical questions about 
the trajectory of free 
speech, free expression 
and ultimately, who gets to 
decide.’ 
- Harriet Lloyd-Smith, 
Wallpaper*

The Rise and Rise of the 
Private Art Museum 
By Georgina Adam
ISBN: 9781848223844

‘A very clear, brilliantly well 
informed, highly topical 
and wide-ranging critical 
analysis.’ 
- Charles Saumarez Smith, 
Author, The Art Museum in 
Modern Times

Curating Art Now
By Lilian Cameron
ISBN: 9781848224834

‘A bold and engaging 
attempt to examine the 
fundamental contradictions 
and pressures faced by 
the field of curating in an 
increasingly fractured 
post-truth world.’ 
- Sebastian Goldspink, 
Artist Profile

The Art Fair Story
By Melanie Gerlis
ISBN: 9781848225039

‘A pacy, probing and 
perceptive insight into 
the evolution of the art 
fair: it comes at a critical 
moment, when so much 
of the art market is being 
redefined at rapid speed.’ 
– Melanie Clore

Restitution 
By Alexander Herman
ISBN: 9781848225367 

‘A fascinating and 
insightful overview of the 
historical, ethical and legal 
landscape of restitution, 
in theory and practice.’ 
- Dr Tristram Hunt, 
Director, Victoria and 
Albert Museum
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